Environmental and social responsibility

1 °
Responsible business

Stora Enso is committed to developing its business towards ecological, social and economic sustainability.
These tasks are recognised as shared responsibilities within Stora Enso enabling a continuous improvement
of our operations.

Eco-perspective
Stora Enso’s objective is to supply customers with products and services that satisfy various needs related
to printed communication, packaging and construction purposes. These products are mainly produced
from renewable raw materials, and are recyclable and safe to use.

The concept of product life cycle guides our environmental activities and provides the framework for
our efforts. We expect the same commitment from our suppliers and partners so that at every stage, from
raw material to the end product, the impact on the environment will be minimised.

Social respect

As an international company, Stora Enso acknowledges its role as a model company in the global, national
and local society. Our attitude shall be characterised by respect for the cultures, customs and values of
individuals and groups in countries where we operate. When developing our business to earn credibility,
we will comply with and when necessary go beyond the requirements of national standards and
legislation.

Transparent interaction

In order to continuously strengthen our operations and develop environmental and social issues in a
sustainable way, Stora Enso considers an open discussion and interaction with all stakeholders, both
governmental and non-governmental, as fundamental.

It should be noted that certain statements herein which are not historical facts, including, without limitation those regarding expectations for market growth and developments;
expectations for growth and profitability; and statements preceded by “believes”, “expects”, “anticipates”, “foresees”, or similar expressions, are forward-looking statements
within the meaning of the United States Private Securities Litigation Reform Act of 1995. Since these statements are based on current plans, estimates and projections, they involve
risks and uncertainties, which may cause actual results to materially differ from those expressed in such forward-looking statements. Such factors include, but are not limited to:
(1) operating factors such as continued success of manufacturing activities and the achievement of efficiencies therein, continued success of product development, acceptance of
new products or services by the Group’s targeted customers, success of the existing and future collaboration arrangements, changes in business strategy or development plans
or targets, changes in the degree of protection created by the Group’s patents and other intellectual property rights, the availability of capital on acceptable terms; (2) industry
conditions, such as strength of product demand, intensity of competition, prevailing and future global market prices for the Group’s products and the pricing pressures thereto,
price fluctuations in raw materials, financial condition of the customers and the competitors of the Group, the potential introduction of competing products and technologies by
competitors; and (3) general economic conditions, such as rates of economic growth in the Group’s principal geographic markets or fluctuations in exchange and interest rates.



